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Exploring the artistic conception of landscape elements in print ads
HU Jing
( School of Arts and Communications Wuhan Polytechnic University Wuhan 430023 China)
Abstract: At present the application of Chinese landscape painting in print ads is common. In order to study the
law ? this paper analyzes the creative expression and artistic conception of landscape elements in modern plane
ads. Deep understanding of the application rule and performance method of landscape elements in print ads will be
helpful for the better visual image and highlight the cultural heritage.
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